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Overview

A Negative COVIR9 impact on the Group
A HongY 2 y Jtrietiborder controls require incoming vaccinatedresidentsto
guarantinefor 7 days
A | KA yal$53NR + Lpglicy prolonged lockdown in China could have a
significanimpacton Malaysiaand HongKongoperations

A Geopolitical and economic uncertainties

A Ukraine war
A Inflation
A Political uncertainties in Malaysia
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Ad eX M al a.yS I a (April to March) %?ig

Cinema Total Adex (2022)

Radio 0.5% , Digital Media
3.0% In-Store Media 8.5%
' 0.3% '
Magazines ’ RM 12 y 933m
0.2% TV (FTA)
27.8%
I 26%

Newspapers

7.1% S | Total Adex (2021)
RM10,270m

2022 2021 % Chang —
Newspapers 916 927 -1.2% | o
Magazines 26 21 24.8% -0.6%
TV (FTA) 3,59:¢ 2,734 31.4%
Pay TV 6,80¢ 5,295 28.6%
Pay TV Radio 386 312 23.9¥% | I 28 6%
52 6% Cinema 64 23 174.6% ’
In-Store Media 44 72 -38.3%
Digital Media 1,09t 886 23.6%

Source: Independent Market Research Companies




Malaysia Newspaper Adex
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Source: Independent Market Research Companies

(Adex Numbers have not taken into consideration the discounting factor)



Adex HOng KOﬂg (Apr to March) ?ig

Total Adex (2022)
MT?fg%hers Newspapers HKD100 ! 692m

13.7%

Mobile

Magazines I 18%

27.7%
2.3%
/ Total Adex (2021)
HKD85,306m
2022 2021 % Chang |
Newspapers 13,771 14,31¢ -3.8% "1 -3.2%
Magazines 2,34t 2,34C 0.2% |

- Y TV 31,18¢ 26,702 16.8%

Desktop 31.0% Radio 4,19¢ 3,811 10.2%

9.20 Desktop 9,252 7,24€ 27.7% ~ I 23.2%
Radio Mobile 27,931 20,46( 36.5%
4.2% MTR & Others 12,00€ 10,42¢ 15.1%  _

Source: AdmanGo




FY22 Financial Highlights

Resilient performance in challenging conditions

Dwhit w9x9b; 9 o; { P! t wWhCL¢KkS6[h{{O0O .9Chw9
2021 L ssssss—— 15679 -1,367  ——dra
2022 e (00 387 2022 - 1,999
EARNINGS PER SHARE (US CENTYS) DIVIDEND PER SHARE (US CENTYS)
(0.08) YV A 2021 TN 0.10
2022 mmmm 0.02 2022 S 0.15
9. L¢S5! o7 {PQaANU NET ASSETS PER SHARE (US)CENTS
2021 C—— 7 294 2021 Cee— O 5/
2022 C —— S 54 2022 L eessm— .63




Challenging Market Environment

A Cost pressures and inflation expected in 2022
A Pressure on newsprint prices

A Staff cost pressure for recruitment and retention of young IT talents
A The duration and severity of the COVID 19pandemic in China

A Weak Ringgit Malaysia- adverse impact on reported results

A Market conditions and the impact of political events in Malaysia

A Theuncertain speed of Hong Kong opening up the borders
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Our Strategic Priorities

We are well-positioned to leverage on the recovery, and our 3 strategic
pillars :-

A Diversifying revenue streams through integrated all platforms

A Accelerate digital audience and revenue

A Efficient Cost Management




A Market channels expansion- Beyond
Print

A Driving results for customers through
bundling products/multi platforms
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A Increasing brand value through
content marketing

Opinion leaders Paid Webinars
i ; Expos Social media Live
e \ [ | Bt Video Facebook feed
HEABHREA HEZAAEERRE N, ; Productions e- Commerce




Strategic Progress (Hong kong) t;[%-i

Ift #  MEDIA CHINESE

- Integration opportunities generating revenue across China
and Greater Bay Areas
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Strategic Progress malaysia)

- Leveraging our brands and audiences for events/fairs to create new
business opportunities
- Developing new products

Nanyang 100 Years Elite Books Launch Property Fair, Health Fair, Education Fair, Food Bazaar and etc.
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Strategic Progress

- Selling digital audiences not just platforms

ZAh AT B-U@ I- 4 one stop solution to reap gains from integrated marketing
and digital analytics capabillities

A Tied-up with creative, advertising sales, content creation, distribution, data
analytics and marketing

A Enhance customer experience, which allow right content, promotions and
offers to the right Audience

A Data sharing to improve consumer insight and enhance audience targeting
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Strategic Progress %?2
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- Sense and seek new opportunities,
adding new digital products

New Digital Products launched:

- YOUNG

- Sin Chew E Guide
- mywheels.my

- Nanyang Property
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