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Corporate Portfolio Corporate Portfolio 
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Greater China North AmericaSoutheast Asia Digital Media

� MP Daily News (HK)

� Yazhou Zhoukan

� 4 HK magazines 

� 4 Mainland China
magazines

� 1 Taiwan magazine

� Book Publications

� Printing plant in 
China

� Sin Chew Daily

� China Press

� Guangming Daily

� Nanyang Siang Pau

� Sin Chew in 
Indonesia

� Over 20 magazines

� MP Daily News in 
Vancouver and 
Toronto

� New York Free Daily

� Websites, 

� e-Paper and e-Mag

� Investment in 
IATOPIA.COM

� MediaChinese e-
store

� Mobile contents

Background & Product Portfolio

Media Chinese

(Dual Primary Listed)
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2009/10 Highlights 2009/10 Highlights 
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Market Share in Malaysia and Hong Kong

PENINSULA MALAYSIA Period from 1 Jul 07 to 30 Jun 08

Chinese Newspaper

Sin Chew 

-Sin Chew Daily

-Guang Ming Daily

383,775

130,564

Nanyang

-China Press

-Nanyang Siang Pau (figure for the period 1.7.06 to 30.6.07)

SCMC & NPH SUB TOTAL 

240,798

114,049

869,186

Chinese Newspapers TOTAL 1,041,635

Source: Audit Bureau of Circulation

HONG KONG Period from 1 Jul 08 to 31 Dec 08

Chinese Newspaper

Oriental Daily News (estimated)

Apple Daily

Ming Pao Daily News (figure for the period 1 Oct 08 to 31 Dec 08)

Hong Kong Economic Times

Sing Tao (estimated)

350,000

308,083

107,463

86,121

73,118

Total Circulation Per Day                                       2,892,800

Ranking in Malaysia

Ranking in Hong Kong

No. 1

No. 2

No. 3

No. 4

No. 3
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Malaysia +3 %

Singapore - 6%

China + 14%

Asia Pacific
+ 11%

India  +14%

Taiwan - 13%

Source:
Nielsen Media Research, Malaysia, From July’08 to June’09
*Admango, Hong Kong,  September’09

HK +1.3%*

2009 Ad Sales … Asia Pacific in a broader view
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Total Adex in Jan – Sep 2009 Total Adex (RM)

NPPS: 2,468m          
Magazines: 98m

TV: 1,709m 
Radio: 260m
Outdoor: 83m 
POS: 64m 
Internet: 27m
Cinema: 17m

RM 4,726m   

4%

Total Adex Jan – Sep 2008: RM 4,552m

-2%

Internet
0.6%

Outdoor
1.8%Cinema

0.4%Radio
5.5%

MAGZ
2.1%

POS
1.3%

TV
36.2%

NPPS
52.2%

Total Adex for YTD September 2009 in Malaysia



9

Total Adex Jul – Sep 2009 Total Adex (RM)

NPPS: 910m          
Magazines: 34m

TV: 707m 
Radio: 104m
Outdoor: 28m 
POS: 23m 
Internet: 10m
Cinema: 7m

RM 1,823 m   

11%

Total Adex Jul – Sep 2008: RM 1,641m

4%

Internet
0.5%

Outdoor
1.5%

Cinema
0.4%Radio

5.7%

MAGZ
1.9%

POS
1.3%

TV
38.8%

NPPS
49.9%

Rise in Q3 2009 Adex in Malaysia

Source: NMR Adex Report
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Total Adex in Jan – Sept 2009 Total Adex (HKD)

NPPS: 14,733m          
Magazines: 7,509m

TV: 16,590m 
Radio: 2,406m
Interactive: 1,602m 
Others: 4,880m

HKD 47,720m   

0.3%

Total Adex Jan – Sept 2009: HKD 47,555m

-9.3%

NPPS
30.9%

TV
34.8%

Others
6.5%

MAGZ
16.8%

Radio
5.0%

Interactive
3.6%

Total Adex for YTD September 2009 in Hong Kong
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Total Adex (HKD)

NPPS: 5,634m          
Magazines: 2,689m

TV: 6,047m 
Radio: 899m
Interactive: 668m 
Others: 1,876m

Total Adex Jul - Sept 2009

Source: Adviews (Nielson)

HKD 17,812 m   

+ 6.8%

Total Adex Jul – Sept 2009: HKD 16,685m

Rise in Q3 2009 Adex in Hong Kong

-3.6%

NPPS
31.6%

TV
33.9%

Others
6.5%

MAGZ
16.8%

Radio
5.0%

Interactive
3.6%
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Financial Performance Financial Performance 
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• The fluctuations in the Ringgit Malaysia and the Canadian dollar against 
US dollar negatively impacted the Group’s turnover and profit before 
income tax by about US$10,170,000 and US$1,642,000 respectively

• The rate of decline in advertising in Malaysia and Hong Kong appeared 
to have slowed down

• H1N1 weakened the Group’s travel business, but a pre-tax profit of 
US$277,000 was recorded, due to the disciplined effort in containing 
costs

Financial Performance
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Interim Results (US$ million) FY 2009/10 (6 mths) FY 2008/09 (6 mths)

Turnover

Profit before tax

Attributable profit for the period 

Currency Impact on Turnover

Currency Impact on PBT

181.7

20.8

14.7

(10.2)

(1.6)

220.1

23.2

15.0

7.0

1.3

Interim Result Financial Performance

Financial Performance Highlights

$0 $50,000 $100,000 $150,000 $200,000 $250,000

FY 2008/09FY 2008/09FY 2008/09FY 2008/09

FY 2009/10FY 2009/10FY 2009/10FY 2009/10

Turnover

Profit before tax

Attributable profit for the period
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Full Year Results (US$ million) FY 2008/09 FY 2007/08

Turnover

Profit before tax and one time gain/loss

Profit before tax

Currency Impact on Turnover

Currency Impact on PBT

394.3 

34.9

31.0

(5.4)

(0.6)

328.3

36.1

43.8

/

/

Full Year Financial Performance

FY2008/09

FY2007/08

Financial Performance Highlights

$0 $100,000 $200,000 $300,000 $400,000

Turnover

Profit before tax and one time gain/ loss

Profit before tax
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Unaudited FY2009-10 Interim Results…
Breakdown by operating segments

Segment Revenue (in US$ ’mil) 2009 2008

Malaysia & other SEA countries 

Hong Kong & PRC

North America

111.1

33.0

11.6

126.4

39.5

16.6

Travel and travel related services 26.0 37.6

181.7 220.1

Segment Results (in US$ ’mil) 2009 2008

Malaysia & other SEA countries

Hong Kong & PRC

North America

21.0

0.5

(0.7)

23.9

1.0

(1.9)

Travel and travel related services 0.3 0.7

21.1 23.7

For the six months ended 30 Sept
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(in US$’mil) As at 30 Sept 2009 As at 31 Mar2009

Total assets 411.5

313.1

118.3

70.0

18.13

0.87

373.4

Net assets 288.0

Net current assets 101.0

Cash and cash equivalents 70.2

Net assets per share (US cents) 16.62

Earnings per share (US cents) 0.89

Financial Position Highlights
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Growing into Multimedia Growing into Multimedia 



19

Strategic Roadmap

Products

GlobalGlobal

multimediamultimedia

Merged 
Platform

Ming Pao
Sin Chew
Nanyang

• Chinese Markets
• Organic Growth
• Acquisitions
• Multi Media
• Digital Media

• Synergies
• Scale

Multi
Products

Focused
Product

Focused Market Multi Markets
Markets
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◦ A move into the digital publication technology by establishing a
partnership with Iatopia

◦ Strengthening capabilities in digital publication and media business

◦ Consolidating online businesses into MediaChinese Online 

Media Chinese’s strategy
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New Media Development – Iatopia

◦ Partnership with Iatopia
◦ It engaged in the creation and provision of intelligent technologies in multi-

media and gateway to multi-topic interest e-communities
◦ A patented IATOPIA Web 3.0 technology integrates an e-publication 

technology, a content management system (“CMS”) and a copyright 
protection technology

◦ Help the Group digitalize, manage and aggregate our content 
resulting in an enriched and organized content bank

◦ Currently working on a number of archiving projects with 
government bodies
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Media in the Future Media in the Future 
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Traditional Media

Vs

Digital Media in Various Platforms

Future of Media
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Media Chinese is…

Chinese LanguageChinese Language

in Multimediain Multimedia

=
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Thank you
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Looking Forward Statements

This presentation includes certain forward-looking statements. All 
statements, other than statements of historical facts, that address activities, 
events or developments that Media Chinese International Ltd expects or 
anticipates will or may occur in the future are forward-looking statements. 
Media Chinese International Ltd’s actual results or developments may differ 
materially from those indicated by these forward-looking statements as a 
result of various factors and uncertainties, including but not limited to price 
fluctuations, actual demand, exchange rate fluctuations, market shares, 
competition, environmental risks, changes in legal, financial and regulatory 
frameworks, international economic and financial market conditions, political 
risks, project delay, project approval, cost estimates and other risks and 
factors beyond the control of Media Chinese International Ltd. In addition, 
Media Chinese International Ltd makes the forward-looking statements 
referred to in this presentation as of today and undertakes no obligation to 
update these statements.


