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MEDIA CHINESE INTERNATIONAL LIMITED  

 
Media Chinese announces its unaudited second quarter and 

interim results for the six months ended 30 September 2010 
 

Financial Highlights 

 

For the three months 
ended  

30 September 2010 
 (unaudited) 

For the three months 
ended  

30 September 2009 
(unaudited) 

 
Change 

% 

 

  US$’000  US$’000  

Turnover 115,652 95,139 +22% 
Profit before income tax 19,014 13,646 +39% 

 

 
 

For the six months 
ended  

30 September 2010 
 (unaudited) 

For the six months 
ended  

30 September 2009 
     (unaudited) 

Change 
     % 

 
  US$’000  US$’000  

Turnover 221,587 181,696 +22% 
Profit before income tax 37,808 20,779 +82% 
 

 

25 November 2010 —  Media Chinese In ternat iona l  L imi ted ( “Media  

Chinese” or  the “Group”;  SEHK stock code:  685;  KUL stock code:  

5090;  “世界華文媒體有限公司 ” )  today announced i ts  second quarter  

and in ter im resu l ts for  the f inancia l  quarter  and s ix months ended 30 

September 2010.  

 

The Group de l ivered a so l id  per formance for  the current  quarte r ,  

ach ieving a  39% or  US$5,368,000 improvement  in  pro f i t  before 

income tax.  Much of  th is  was at t r ibutab le  to  the s t rong grow th in  

pub l ish ing revenue and tour  revenue,  which rose  15% and 54% 

respect ive ly.  The Group ended the quarter  wi th  a  to ta l  revenue 

growth o f  22% or  US$20,513,000 over  the same quarter  last  year.   
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The Group ach ieved a record prof i t  before income tax of  

US$37,808,000 for  the f i rs t  s ix months of  f inancia l  year  2010/2011, 

an increase of  US$17,029,000 or  82% as compared wi th  

US$20,779,000 for  the corresponding per iod last  year.  Th is  was 

at t r ibutab le  to  the s t rong growth  in  advert is ing revenue and 

turnaround of  the North  Amer ican operat ions .  

 

Supported by s t rong rebound in  the advert is ing markets in  Malays ia  

and Hong Kong,  the Group reported a 22% or  US$22,150,000 growth  

in  advert is ing revenue . 

 

The Group’s  t rave l  bus iness per formed remarkably wel l  dur ing the 

s ix months under rev iew wi th  turnover surging 53% or 

US$13,661,000 year -on-year to  US$39,611,000.  Segment  prof i t  

jumped 593% or US$1,643,0 00 to  US$1,920,000  f rom US$277,000 

for  the same per iod last  yea r .  Th is  remarkable  performance was 

fue l led by the cont inu ing consumpt ion  growth .  The deprec ia t ion of  

the  Euro currency a lso  encouraged outbound t rave l  to  European 

dest inat ions.  In  add i t ion,  the  operat ions ’ aggress ive promot ions and 

in t roduct ion of  new tour  dest inat ions were a l l  we l l - rece ived by 

customers and resu l ted in  s t rong revenue growth for  the tour  

operat ions dur ing the per iod.  

 

Adding to  th is ,  the ongoing apprec ia t ion of  the Ringgi t  Malay s ia 

against  the US do l lar  a lso posi t i ve ly impacted the Group’s  turnover 

and prof i t  before income tax by about  US$1 2,500,000 and 

US$3,100,000 respect ive ly for  the s ix months under rev iew.   

 

The Board of  Di rectors has declared a f i rs t  in ter im d iv idend of  

US0.80 cents  per  ord inary share in  respect  of  the s ix months ended 

30 September 2010 (2009:  US0.45 cent s) .  

 

Media Chinese’s  Group Chie f  Execut ive Off icer  Mr.  Francis  Tiong 

sa id :  “We expect  the posi t ive  revenue t rends to  cont inue in  the 

second ha lf  year. ”  

 

“W h i le  we wi l l  remain d i l igent  in  managing our  operat ing expenses,  

we expect  costs  to  be a  cha l lenge  in  the remain ing o f  th is  f inancia l  

year  due to  the r is ing newspr in t  pr ices,  renegot ia t ions of  some 

co l lect ive agreements in  the Group and increase in  promot io nal 

spending for  the Group’s  t i t les. ”    

 

“Barr ing any unforeseen c i rcumstances,  we expect  the Group to  

de l ive r  sat is factory resu l ts  for  th is  f inancia l  year. ”  

 

- End - 
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About Media Chinese International Limited  

Media Chinese International Limited is a leading global 
Chinese-language media group dual l isted on The Stock Exchange of 
Hong Kong Limited (stock code: 685) and Bursa Malaysia Securit ies 
Berhad (stock code: 5090). Media Chinese’s product portfolio in 
Southeast Asia, Greater China and North America comprises 5 daily 
newspapers in 13 editions with a total daily circulation of over 1 mil l ion 
copies, 2 daily free newspapers, and over 30 magazines.  Media 
Chinese is the proprietor of Life Publishers Berhad, the largest 
Chinese-language magazine publisher in Malaysia, and is the major 
shareholder of One Media Group Limited (listed on The Stock Exchange 
of Hong Kong Limited; stock code: 426).  
 
 
For further information, please contact:  
 
M a l a y s i a  

M e d i a  C h i n e s e  I n t e r n a t i o n a l  L i m i t e d  
Chan May May / Tong Siew Kheng  
Tel  : (603) 7965 8885 
Fax  : (603) 7965 8689 

 
H o n g  K o n g  

Media Chinese International Limited  
Corporate Communications Department  
Tel  : (852) 2595 3355 
Email  : corpcom@mediachinese.com 
Fax  : (852) 2515 0294 
 
iPR Ogilvy Ltd.  
Jason Ho / Christina Chung / Peter Chan 
Tel  : (852) 3920 7639 / 2136 6179 / 2136 6955 
Email  : jason.ho@iprogilvy.com /  

christina.chung@iprogilvy.com /  
peter.chan@iprogilvy.com 

Fax  : (852) 3170 6606 
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