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@ Geographic Diversity

Media Chinese
(Dual Primary Listed)

1 1 ]

Greater China ‘ Southeast Asia ‘ North America ‘ Digital Media
e MP Daily News (HK) ¢ Sin Chew Daily e Toronto Ming Pao « Websites
e Yazhou Zhoukan e China Press e Vancouver Ming Pao « Mobile Applications
¢ 10 magazines e Guang Ming Daily e Toronto Canadian « Pocketimes
e Contract Publishing e Nanyang Siang Pau Chinese Express ¢ Hihoku
e Books Publication e Brunei Sin Chew e Vancouver Canadian o e-Papers
e Educational ¢ Indonesia Sin Chew Chinese Express « e-Magazines
Publications e Cambodia Sin Chew * New York Ming Pao « e-commerce - Logon
e Outdoor Media e New Life Post (Tabloid) e Travel Business o Strategic Partnerships
e Video Media e 4 Student Publications
e Travel Business e 13 magazines
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Online Media (Hong Kong)
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http://www.topgear.com.cn/
http://www.topgear.com.cn/
http://www.hihoku.com/
http://www.hihoku.com/
http://www.mingpaotor.com/
http://www.mingpaotor.com/
http://www.mingpaovan.com/
http://www.mingpaovan.com/
http://www.mingpaony.com/
http://www.mingpaony.com/
http://www.mpinews.com/
http://www.mpinews.com/
http://news.mingpao.com/
http://news.mingpao.com/
http://ol.mingpao.com/cfm/main.cfm
http://ol.mingpao.com/cfm/main.cfm
http://www.mingpao.com/
http://www.mingpao.com/
http://www.mingpaomonthly.com/cfm/main.cfm
http://www.mingpaomonthly.com/cfm/main.cfm
http://www.mpfinance.com/htm/Finance/main.htm
http://www.mpfinance.com/htm/Finance/main.htm
http://club.mpfinance.com/cfm/ic_main.cfm
http://club.mpfinance.com/cfm/ic_main.cfm
http://property.mpfinance.com/cfm/main.cfm
http://property.mpfinance.com/cfm/main.cfm
http://books.mingpao.com/cfm/main.cfm
http://books.mingpao.com/cfm/main.cfm
http://reading.mingpao.com/cfm/index.cfm
http://reading.mingpao.com/cfm/index.cfm
http://life.mingpao.com/cfm/main.cfm
http://life.mingpao.com/cfm/main.cfm
http://www.charming-online.com/cfm/main.cfm
http://www.charming-online.com/cfm/main.cfm
http://jump.mingpao.com/cfm/index.cfm
http://jump.mingpao.com/cfm/index.cfm
http://www.mingpaohealth.com/cfm/Main.cfm
http://www.mingpaohealth.com/cfm/Main.cfm
http://www.mingpaoweekly.com/home.php
http://www.mingpaoweekly.com/home.php
http://www.yzzk.com/cfm/main.cfm
http://www.yzzk.com/cfm/main.cfm
http://www.mingwatch.com/cfm/main.cfm?DocLang=tc
http://www.mingwatch.com/cfm/main.cfm?DocLang=tc
http://www.topgearhk.com/home.php
http://www.topgearhk.com/home.php
http://partyline.mingpaoweekly.com/cfm/main.cfm
http://partyline.mingpaoweekly.com/cfm/main.cfm
http://happypama.mingpao.com/cfm/main.cfm
http://happypama.mingpao.com/cfm/main.cfm
http://video.mingpao.com/
http://video.mingpao.com/
http://www.sinchew-i.com/cambodia
http://www.sinchew-i.com/cambodia
http://www.sinchew-i.com/indonesia
http://www.sinchew-i.com/indonesia
http://mykampung.sinchew.com.my/
http://mykampung.sinchew.com.my/
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¥% Market Share in Peninsular Malaysia and
L Hong Kon
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Penisular Malaysia Period from 1 Jan 2016 to 31 Dec 2016

Sin Chew

- Sin Chew Daily 1,123,000 No.1

- Guang Ming Daily 182,000 No. 3

Nanyang

- China Press 812,000 N_o. 2

- Nanyang Siang Pau 51,000 With PMEB focus
SCMC & NPH SUB TOTAL 2,168,000

Source: (Q42016 Nielsen Consumer & Media View — excluding market share in East Malaysia)

HONG KONG Period from 1 Jan 2016 to 31 Dec 2016

Ming Pao Daily News (Print + Online) 403,000 Highly recognized as a

reputable and credible

Source: (The Chinese University of Hong Kong , “Hong Kong Newspaper Reading” Study 2016 Report) Chinese newspaper




. . store

Radio Cinema media

Magazines 1.0% / 0.5% 0.9%
0.5% | .

Newspapers
18.9%

Total Adex (Apr'16 to Mar’17): RM18,072m

11.3%
Total Adex (Apr'l5 to Mar'16): RM16,240m

Source: Nielsen Launch Fusion — excluded Pay-TV and Astro Radio

Source: Kantar Media (only for Pay-TV)
(Adex Numbers have not taken into consideration the discounting factor)

Total Adex (RM)

Newspapers
Magazines

TV (FTV)

Pay TV

Radio *
In-store media
Cinema

Newspaper
Magazines

TV (FTA)

Pay TV

Radio *
In-store media
Cinema

* Excluded Astro radio

: 3,408m 0
: 98m} ‘ 15.7%

—_—

2,870m

1 11,264m
176m
163m

- ' 20.6%

93m

-15.5%
-21.7%

+1.5%
+31.6%

-59.7%

-13.0%
+28.4%
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E1Apr'16-Mar'l7 @ Apr'l5 - Mar'16
Chinese English Malay Tamil Total
(INRM'm) | (InRM'm) | (InRM'm) | (InRM 'm) | (In RM 'm)
Apr'l6 - Mar'l?7 1,056.3 1,376.4 956.4 18.8 3,407.9
Apr'l5 - Mar'l6 1,169.6 1,707.9 1,134.6 22.2 4,034.3

Source: Nielsen Launch Fusion (Adex Numbers have not taken into consideration the discounting factor)




glﬁ Share of Chinese Newspapers Advertising
Y. Expenditure In Malaysia For Apr-16 to Mar-17

NEWSPAPERS ADEX

Others - West
aysia
%

ENG Ne aper
4

paper
Others - East
Malaysia
aper 5.6%
Tamil Newspaper
0.5%
Adex for Total Newspapers : RM3,408 million

Chinese Newspapers in West Malaysia: RM 774 million
Chinese Newspapers in East Malaysia : RM 282 million

Source: Nielsen Launch Fusion (Adex Numbers have not taken into consideration the discounting factor)
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Adex for April 2016 to March 2017 in Hong Kong

3

YTD Adex (Apr'l6 to Mar'17)

Interactive
: i, N\ Radio : 4367m | ‘ o
Radi§ \!—I Interactive : 13,757m 2.5%

Total Adex (HKD)
Newspapers : 31,337m L ‘ 16.2%
31% Magazines : 7,331m

\ Newspapers

4%
7% Others : 15,121m
. _
30%
U Newspaper : -11.1%
Magazines : =32.9%
, ’ . TV : -8.7%
Total Adex (Apr'16 to Mar’17): HKD102,633m Radio . 4£2.9%
Interactive : -4.8%
‘ 9.9% Others L -1.7%

Total Adex (Apr‘l5 to Mar’16): HKD113,861m

Source: AdmanGo
11
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% Group Results Summary

SR FY2($:I.46/17 FY2($:I.45/16 +0) FYZ(Y)-:I|-.2/17 sz\(gg/m +0)
Turnover 62.4 70.9 -12.0% 302.6 349.1 -13.3%
Expenses (61.6) (68.7) 10.3% (287.0) (319.1) 10.1%
Impairment losses (3.6) (2.0) -84.1% (3.6) (2.0) -84.1%
PBT (0.0) 3.3 -101.1% 20.8 37.4 -44.4%
1 n'f;a?f:g:t osces 3.6 5.3 3023% | 24.4 39.4 -38.1%
EBITDA 2.6 6.3 -58.9% 32.2 50.2 -36.0%
EPS (US cents) 0.05 0.16 -68.8% 0.90 1.58 -43.0%

13



Currency Impact

& ] MEDIA CHINESE

Q4 Q4
FY2016/17 FY2015/16

Exchange Rate Changes:

- US$/RM +16.0%

- US$/C$ -3.5% +10.6%

Currency Impact (US$ 'million)

- Turnover (1.9) (7.5)

- Profit Before Income Tax (0.1) (1.3)

14



Segment Results

Turnover (US$'000)

FY 2016/17 FY 2015/16 Variance (%)
Malaysia & other SEA countries 162,080 186,387 -13.0%
Hong Kong, Taiwan, PRC & North America 71,097 80,034 -11.2%
Travel and travel related services 69,409 82,705 -16.1%
Total Turnover 302,586 349,126 -13.3%

PBT (US$'000)

FY 2016/17 FY 2015/16 Variance (%)
Malaysia & other SEA countries 28,301 39,619 -28.6%
Hong Kong, Taiwan, PRC & North America (4,855) (2,817) -72.3%
Travel and travel related services 2,464 6,250 -60.6%
Profit before income tax * 25,910 43,052 -39.8%

* Before unallocated interest expenses, other net unallocated expenses and share of results of joint ventures and associates.
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Financial Position

(US$ million)

Total assets

Net debt
- Debt
- Cash and cash equivalents & short-term bank deposits

Net Cash
Shareholders Funds

Net assets per share (US cents)

Net gearing ratio (Net debt / Shareholders funds)
Interest cover (EBITDA/Finance cost)

Return on equity (ROE)

As of 31 March

2017 2016
308.8 402.9
(53.4) (116.1)

90.0 141.0

36.7 24.9
193.7 213.0
11.48 12.63

Nil Nil
6.7 times 9.4 times
6.9% 13.1%
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% Dividends
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First Interim Dividend (US cents)
Second Interim Dividend (US cents)

Total Dividend (US cents)
Dividend Pay-out Ratio (as a % of PATAMI)

Share Price as at 31 March
Dividend Yield as at 31 March

FYE 2017 FYE 2016 FYE 2015
0.360 0.500 0.430
0.360 0.600 0.500
0.720 1.100 0.930

80% 70% 50%
RMO0.64 RMO0.72 RMO0.68
4.98% 5.96% 5.07%

17
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Share Price & NAV per Share (in RM)

RM

1.0

W NAV per share

-o-Share Price (month-end closing)

18



(3) Strategic Update
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Lf;ig Strategic Update — Malaysia

r Organised “Voice Journalist Search (V]
Search)” and "“Sin Chew Best Story”
contest to inspire the young

' generation’s imagination and emotions.

v Added new function to e-paper apps,
g . = i.e. “Micro Film Section” for young
S = generation to share their short videos,

= and ‘Lifestyle Blog” to explore

BT (BR)

R 7 P interesting place for fun, food and
ABRUTIE (%) Ty T V:A- .. ‘ ' faShIOn.

AE (BR)

v Achieved more than 121,000 e-
subscription (for both day and night
edition) since launched.

£ Download on the GETITON 20
& AppStore | P> Google Play




% Strategic Update — Malaysia (cont’d)

Pocketimes Online Video Portal

© Upgraded version of “Pocketimes Plus’
was launched with more lifestyle
content.

El-FR 9:30AM

BRRH ES resse

WW 219, 30pm

© Presented more new programs such as

a 23-episodes health related program,
e food and Detective Le lifestyle program
AR with Sin Chew e-paper in November
5 Q016

CRZAKE s Providing audiences with diversified mix
. and match advertisement package,

from websites display ads to creative
buys such as print or video advertorial
and social media exposure.

21
EH= 10pm LKA




Strategic Update — Malaysia (cont'd)

ﬂ@.agon e-Marketplace

@ # Expanding e-commerce business by
@ focusing on ‘business to consumer

MATIONWIDE (BZC), mOdeI-
‘ @ # Introducing ‘call-to-buy’ and ‘cash-on-
— delivery’ features to enable a friendlier
buying experience for home-shoppers

. . which helped boost sales.
Use t, Love (£t

WARRANTY # QOrganising various events, shows and

talks, such as Stocks Investment forum,

Goods and Service Tax forum, Digital
CALL-TO-BUY .
BUY NOW 03 7953 3338 Marketing forum, etc.
Mon — Sat 9am — 6pm

22




% Strategic Update — Malaysia (cont’d)

I

Introduced specific topic features, e.g. health
and wellness, education, personal wealth

Health and Wel m:s
management and etc.,, in both print and

ﬁ‘

8]" digital platforms, with an aim to broaden

http:/ /easily.sinchew.com.nfy advertising revenue streams with targeted
audiences.

Co-founded the CO3 (COnnectivity, COllaboration and /6-\
COmmunity) Social Office Project to provide co-working and E @E
office spaces in Malaysia and other ASEAN countries. The

first CO3 will be launched in Puchong with next target in SOCIAL OFFICE
Petaling Jaya.

23
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% Strategic Update — Malaysia (cont'd)

MCIL Malaysian Operations, total .....

sinchew.com.my

cnanyang. my

14.0m Unique Visitors per month

120.6m Pageviews per month

chinapress.com.my

EE B R AR AR O B A

WEBSITES
EE%E EE B A R AR R A A %Hﬂagﬂ

lifemagazines. com.my

5.7m Facebook Followers

=

CUATIEIINE. COMm. Ty

=
&=

pocketimes. my

3.02m Video Views per month

24

Sources: Google Analytics as at April 2017




Strategic Update — Hong Kong

1) Ming Pao Education Publications

OpenSchool website and

STEM (Science, Technology, Engineering and Mathematics) supplement
--- launched in April 2017

®penSchool | STEM

&

HE®BH

STEMBRIER2017 MBHEIWM STEMIE REHF

@@E@ #penSchool

LTS QE

QIX’ ?&STEM%SIE RASFEE BIEERREER

LD, | NN 4 ER R

R Ll

o o

auﬂ"nlall

------------

@pen School U

STEM™

STEM 8

BRI
STEM BEPD

E;HEKIﬁﬁﬁﬁIlgﬁ
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5va Strategic Update — Hong Kong (cont’'d)

[t #3  MEDIA CHINESE

2) Technology update

e Totally Revamped in Oct 2016 Functions and Features

JUMP . Website for employers and jobseekers . Jobs — simple and advanced search engine,

mingpao.com . Apps (Android & iOS) for mobile jobseekers online application, premium employers

Courses — latest and hot courses
Career News — in hot industries and others

Resources — daily tips, smart talk, statistics
notice, job hunting tips

Specials & events

My JUMP — member zone for job alert, online
GENEE S JUMP = = resume, saved, viewed and applied jobs
— [ ] e Coming Next
R . | mes . Scheduled push notification to apps (Jun
o 1B s 2017)

Cna—e ch
= 5 g

o e 3
¢ Dty N tha) v

Video Channel — combines all videos resources
such as career tips and industry trends to a
single area

26



% Strategic Update — Hong Kong (cont’d)

it #1 MEDIA CHINESE

2) Technology update

Qe

e Mingpao.com Homepage Redesigned

Branding + content

Entry point to all Ming Pao digital content
including News, Finance, Entertainment,
Education, Magazines and others

Clean user interface (UI) and design concept,
balanced between text, image and video
arrangements

Enhanced user experience (UX), customized
for multiple screen sizes

« HRETES OWEN BREH SRS KON 2TRADE BEE - wC

o2 WERT @SR
QAN NIRASMAK =2 HKDS00 TN
neam

nsamranrm

. (LT Tt

s prmen— Y
u. * C R R L
gt
x ’LF I © i & 8 8]
..... . L. i

N |
DEM] RRERREWIETY &

_x 500 NVEE REERD
A

scoom MR
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Strategic Update — Hong Kong (cont’d)

2) Technology update (Push Notification)

@ VAR 27 R 4D

. @ B0
— (1= S [} s MINGPac.com L.
L A "
@ EawN 17m 399 4 = e
EEANUBEE=EAX RSE¥T (13:38) W Block Alle
@ munm 36m ago il
N RATNERKES HEEFES eyt %
%m‘sﬁf i @ .[;’J) BETRSMEET MEER
@ wuwm 1h e o]
AR MEEERAENTREEE N
IRITHOM LR (12:15) BR8N By R AR
Q SAY  DEGERESERNERAR =
Q Hanm 3h a9 HAWITME LM (12:15)
[F74] LXNESANET WA (10:53) o .
o Push as a Service
R85 AN by R0
........ @  pnmero womesme o . All-in-one push solution
[HEMIE] (Ece, ATRBARDEE BAERHEM (1318)
@ . Cover most popular platforms
App Push +Browser Push +
o App Push o Browser Push (
_ Facebook Push + WeChat Push
. Text messages . Supports Chrome & Firefox + SMS)
> 0
. User-controlled push queue (>70%) . Dashboard & Analytics
. . . Safari & Edge (next phase L
. Multimedia messages (next 9 ( P ) . Subscription packages

phase) 28




Strategic Update — Hong Kong (cont’d)

3) Digital Performance (Ming Pao Daily News)

Facebook page for mingpao.com instant news (May 2017)
reached 320,000 fans for mingpao.com instant news and
all together 15 facebook pages under mingpao now have
580,000 fans and ranked as 2nd most liked facebook page
amongst Chinese newspapers in Hong Kong

(Source: Socialbakers)

29




% Strategic Update — Hong Kong (cont’d)

B ME HI

3) Digital Performance (Ming Pao Daily News)

Pageview (Apr 2016 — Mar 2017 vs Apr 2015 - Mar 2016)

+15% for mingpao.com as a whole including news, lifestyle and
finance & self enhancement channels, amongst them followings are
key engines for growth

= +289% for News platform

= +19% for Finance revamped site from which mobile platform
grew for 74%

= +19% for OL mobile platform
(Source: Google Analytics)

Market ranking (Mar 2017)

Number 6t website and the 6" mobile website and app audience in
News/Information category
(Source: Comscore)

30



r iw. . . v .1V .



iy
/) 9

B ME] HI

Outlook Statement FY 2018

The Group remains cautious about the business conditions for the year ahead. China is
tightening its capital outflows policies which may have adverse influence on the advertising
and promotion budgets from advertisers especially for the property and luxury industries in
the Greater China region. The US new administration’s policies may also trigger some
negative influence on the trade and business conditions that affect the Group’s North
America operations. Furthermore, the potential for further substantial cost savings is likely
to be limited, particularly after several rounds of cost-cutting exercises throughout the
Group.

However, the probable 14th Malaysian General Election is expected to present favorable
opportunities for advertising spending in 2017. The media market in Hong Kong is also
expected to show some improvement driven by the 20t anniversary of the establishment
of the HKSAR. In addition, the recent growth in the number of Mainland visitors to Hong
Kong and the uptake in retail sales in March 2017 may also provide some boost to the
advertising market.

Furthermore, the Group will continue to explore opportunities to broaden its revenue

stream and to expand its presence in the digital market. i
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Forward Looking Statements

This presentation includes certain forward-looking statements. All
statements, other than statements of historical facts, that address
activities, events or developments that Media Chinese International Ltd
expects or anticipates will or may occur in the future are forward looking
statements. Media Chinese International Ltd.'s actual results or
developments may differ materially from those indicated by these forward-
looking statements as a result of various factors and uncertainties,
including but not limited to price fluctuations, actual demand, exchange
rate fluctuations, market shares, competition, environmental risks, changes
in legal, financial and regulatory frameworks, international economic and
financial market conditions, political risks, project delay, project approval,
cost estimates and other risks and factors beyond the control of Media
Chinese International Ltd. In addition, Media Chinese International Ltd
makes the forward looking statements referred to in this presentation as of
today and undertakes no obligation to update these statements.
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